
 
Opportunities for Sponsors & Exhibitors 
Event: Neuro Nurture Con: Supporting Autistic Children & Families 
Date: Friday 13 February 2026 
Location: Adelaide Festival Centre, Adelaide, South Australia 
Host: The Neuro Nurture Collective Pty Ltd 
Expected attendance: 200 in person, + further attendees as the event is streamed live 
online. Attendees will include allied health professionals, educators, caregivers, 
service leaders, and community stakeholders across Australia. 

About the Conference 

This one-day professional conference brings together psychologists, occupational 
therapists, speech therapists, social workers, teachers, school leaders, and service 
providers committed to neurodiversity-affirming care for autistic children and their 
families. The program centres practical, trauma-informed approaches and lived 
experience. 

Our aims: 

• Advance affirming practice across health, education, and community services. 
• Build cross-sector collaboration and community. 
• Increase access to safe, inclusive support for autistic people and families. 

Audience & Reach 

• Delegates: Psychologists, speech therapists, OTs, social workers, school 
wellbeing teams, NDIS providers, service leaders, researchers, and government 
program staff. 

• Geography: In person in SA, with a national online audience via live stream. 
• Channels: Email list (industry professionals), LinkedIn + 

Instagram/Facebook/TikTok (clinical audiences).  

We will promote sponsors and exhibitors through multi-touch marketing pre-event and 
on the day (email + social + on-site visibility). 

Program Snapshot (Indicative) 



Welcome to Country: Jack Buckskin from Kuma Kaaru 

Introduction: Hon. Emily Bourke, Minister for Autism (SA)  

Session presenters and content:  

• Clinical Psychologist Marie Camin – Twice Exceptional presentations 
• Developmental and Educational Psychologist Sandhya Menon – Tuning in to the 

body 
• Speech Therapist Christina Schmidt – Cultural diversity 
• Occupational Therapist Kelsie Olds – Supporting conflicting sibling needs 
• Psychologist Amanda Moses – Masking in adolescence 
• Psychologist Sarah Harrower – Autistic attachment and attunement 
• (Line-up subject to final confirmation; speakers and session titles may be 

changed.) 

Community Connection: Dedicated time to connect and reflect post sessions 

Opportunities at a Glance 

• Sponsorships: Premier Partner (1), Major Sponsor (up to 3), Session Sponsor 
(limited), Sensory Room Sponsor (1), Lanyard Sponsor (1), Scholarship Fund 
Partner (open), Community Sponsor (open). 

• Exhibition: 6 stalls available  

 

Sponsorship Packages (ex GST) 

We can customise packages to meet your impact goals – please send us an email. 

 

1) Premier Partner — $10,000 (1) 

 
Inclusions: 

• Naming line: “Presented in partnership with [Your Organisation]”. 
• Primary logo on all event assets (website, stage screen, signage, lanyard, photo 

background media wall) and top-tier placement in all emails. 
• Reference included in opening remarks (2–3 minutes, non-promotional; 

acknowledge partnership/mission alignment). 
• 6 complimentary registrations. 
• Corporate banner displayed in hall (provided by sponsor) 
• One (1) resource item in delegate pack (provided by sponsor) 
• PR mention in media outreach and post-event report feature. 



2) Major Sponsor — $5,000 (3 available) 

Inclusions: 

• High-visibility logo placement across event assets (website, stage screen, 
signage, lanyard). 

• Corporate banner displayed in lunch area (provided by sponsor) 
• Sponsorship acknowledgement on screen and from MC. 
• 4 complimentary registrations. 
• One (1) resource item in delegate pack (print). 
• Social media spotlight + post-event report mention. 

3) Session Sponsors — $2,000 (7 available) 

Inclusions: 

• Logo on session slide and verbal thanks from MC. 
• 1 complimentary registration. 
• One (1) resource item in delegate pack (print). 

4) Sensory Room Sponsor — $8,000 (1) 

Inclusions: 

• Naming rights for Quiet Room (sensory-friendly space) with signage. 
• Logo on introductory slide and verbal thanks from MC. 
• 2 complimentary registrations. 
• One (1) resource item in delegate pack (print). 
• Inclusion in accessibility communications and post-event impact note. 

5) Lanyard Sponsor — $2,000 (1) 

Inclusions: 

• Logo included on lanyards. 
• One (1) resource item in delegate pack (print). 

6) Scholarship Fund Partner — $1,000 (Open) 

Inclusions: 

• Directly funds tickets for autistic community members and low-income 
practitioners. 

• Acknowledgement on website/on-screen; impact reported post-event. 

7) Community Sponsor — $500 (Open) 



Inclusions: 

• Logo on website. 

8) Delegate Pack Sponsor — $400 (Open) 

Inclusions: 

• One (1) resource item in delegate pack (print). 
• Logo printed on front of the Delegate Pack 

 

AHPRA-aligned: All acknowledgements are factual and non-testimonial. Sponsor 
involvement does not imply endorsement of clinical services and cannot include claims 
of efficacy or patient outcomes. 

Exhibitor Packages (6 total – ALL TAKEN) 

Package Inclusions Rate (ex 
GST) 

Standard Stall (6 
available) 

1.8m trestle + chair(s), Wi-Fi, screen listing, site map 
logo, morning tea + lunch for 1 rep $500 

Exhibitor Fit: We prioritise organisations aligned with neurodiversity-affirming practice 
(e.g., clinical tools/resources, training providers, inclusive education products, 
assistive tech, community supports, universities, and government programs).  

Marketing & Media Benefits 

• Multi-touch inclusion in email campaigns and website sponsor wall. 
• On-site screen loops and MC acknowledgements. 
• Social media features (LinkedIn, Facebook, Instagram) 
• Post-event impact summary (delegates, reach, accessibility outcomes). 

Accessibility & Inclusion Commitments 

• Low-sensory design principles (lighting/sound), Quiet Room with clear signage. 
• Captioning on main stage; accessible seating and pathways. 
• Communication stickers optional; plain-language program; content warnings 

where relevant. 
• Dietary inclusions (vegan/GF) and water stations. 
• Staff/volunteers briefed in neuro-affirming communication. 

Sponsors of accessibility features will be credited in on-site and post-event materials. 



Key Dates 

• EOI opens: Now 
• First release program & marketing: October–November 2025 
• Sponsorships close: 23 January 2026 (or earlier if sold out) 
• Exhibitor logistics pack issued: Mid-January 2026 
• Bump-in: Morning of 13 February 2026 

Selection & Suitability 

We curate sponsors and exhibitors to uphold neurodiversity-affirming, 
trauma-informed values and ensure relevance for delegates. We may not accept 
applications that do not align with the conference’s purpose, accessibility goals, or 
AHPRA-compliant communications. 

How to Apply 

Please email esther@theneuronurturecollective.com with: 

1. Your organisation name, ABN, and website. 
2. Preferred package(s) and any add-ons. 
3. A 2–3 sentence statement of alignment with neurodiversity-affirming practice. 
4. Primary contact for approvals and invoicing. 

We’ll confirm availability, issue an agreement and invoice (payment due within 14 
days), and provide brand/spec guidelines. 

Terms (Summary) 

• Rates ex GST; invoices payable within 14 days to secure placement. 
• Logos and materials due by stated deadlines; late delivery may limit 

placements. 
• On-site activations (eg use of exhibitor stalls) must be low-sensory and 

accessible. 
• Cancellations after 10 January 2026 are non-refundable (transferable subject to 

approval). 

Contact 

Esther Fidock (Director) 
The Neuro Nurture Collective Pty Ltd 
Email: esther@theneuronurturecollective.com 
Web: www.theneuronurturecollective.com 

Thank you for partnering with us to make affirming, accessible practice the norm. 


